
                    
 
 
 
 

Puppis receives investment from Grupo Pegasus to 
continue its expansion in Latin America 

  

Bogotá, February 2022. Puppis, the leading omnichannel pet specialty retailer in Colombia and Argentina, 
partners with Grupo Pegasus to continue its expansion plan in Spanish-speaking Latin America. 
  

Puppis offers a curated selection of accessories, petfood, pharmaceutical products, and pet services, including 
veterinary services, health plans, and grooming services, among others. Puppis proposes a convenient and 
modern shopping experience, which integrates product development, technology and logistics, making it a 
unique solution for customers in these markets. 

  
Over the last 6 years, Puppis has become an integrated omnichannel retailer, with 48 stores in Colombia and 
Argentina adding a full online offering with broad reach in those two countries. It is rapidly expanding to get 
closer to its customers, making their shopping experience agile and convenient, including home delivery 
alternatives in under 3 hours' time. Puppis’s online community of pet lovers has grown to more than 100,000 
followers on Instagram. 
 

“Our online sales have experienced exponential growth in the last two years and today represent over 30% 
of the company's revenue. We expect the online store to continue to grow as we focus on reaching our 
customers faster and with a broader range of products and services while expanding our omnichannel model 
to bolster customer loyalty", says Pipa Nogaró, Puppis co-founder and CEO.  
 

Market opportunity 
 

The pet specialty retail market in Latin American -excluding Brazil- represents a US$ 5 billion a year 
opportunity. Taking this into account, Nogaró notes: “The pet humanization trend is shifting consumer 
preferences towards higher value-added products and services, and driving sustained growth in the market. 
Puppis aims to offer a complete and homogeneous solution at scale across the region and we want to be pet 
lovers’ top-of-mind when thinking about nutrition, care, and entertainment of their pets”. He added: "We are 
very excited to start working with Grupo Pegasus and benefit from their vast experience with successful Latin 
American retailers". 
  
“We are interested in investing in business models that benefit from strong secular trends, which support 
sustained growth even under volatile macroeconomic contexts. We see Puppis as an ideal platform to 
capitalize on the significant growth potential and professionalization of the pet industry in Latin America. Their 
“phygital” strategy leverages the virtues of both the in-store and online experiences, which provide Puppis 
with a differentiated offering thanks to its robust technological platform. Management’s entrepreneurial drive, 



track record and vision were key to our investment decision.”, says Jerónimo Bosch, Grupo Pegasus Managing 
Partner. 
  
Accelerated growth 
 

Over the next 12 months, Puppis will invest to continue growing its presence in Colombia, adding to its 
products and services offering, developing proprietary technology, enhancing its logistics solutions, and 
expanding its own and exclusive branded product portfolio. Simultaneously, it will continue to explore 
regional expansion opportunities within Spanish-speaking Latin America. 
 

Andrés Fernandez, Co-founder, and CEO of Puppis Colombia comments: " Puppis Colombia celebrated its 5th 
anniversary last November, and we opened our first store in Barranquilla. We have built the foundations to 
accelerate our growth and enter new markets, both domestically and regionally". 
 

About Puppis 
 

Puppis is the leading omni-channel pet specialty retailer covering the entire range of needs of pets and their 
families, through its 48 stores in Argentina and Colombia as well as its powerful online channel, which is 
backed by proprietary logistics and technology. Puppis offers a wide and carefully-selected portfolio with 
more than 5,000 SKUs. It also provides a growing range of services including grooming and veterinary care, 
as well as Responsible Adoption plans, a pet health plan, dog day school and cat hotels. During 2021 it 
opened two 24-hour veterinary hospitals. Puppis currently has 550 employees, serving more than 170,000 
clients each month. 
 

For additional information, visit company websites at www.puppis.com.ar, www.puppis.com.co, and follow 
us at @puppisarg and @puppiscol. 
  
About Grupo Pegasus 
 

Grupo Pegasus fosters, promotes and builds long term sustainable businesses across Latin America. Pegasus 
aims to impact positively the societies in which it operates, evaluating the success of its results based on 
economic, social and environmental parameters, convinced that by doing so it creates greater long-term value 
for all stakeholders. With recognized track record and expertise in Latin American retail, it has invested in 
companies such as Farmacity, Freddo, Blush Bar, and Instaleap, as well as in shopping malls in Argentina and 
Colombia. Since its founding in 2000, Pegasus (www.grupo-pegasus.com) has invested more than US$ 900 
million in the real estate, commercial, agribusiness, technology, and financial sectors. Grupo Pegasus has local 
presence in Colombia, Argentina and Uruguay, and supports companies with high growth potential, 
generating thousands of direct and indirect jobs throughout the Americas. 
 
Contacts: 
ir@puppis.com.ar 
contact@grupo-pegasus.com 
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